












“The future is private.”
● Facebook algorithm change by 2020
● Navigation tabs (public to private spaces)
● Groups content/activity
● Personalized feed
● “Meet New Friends” - shared communities 

(school, workplace, city)
● New group features (health, gaming, 

buying and selling)











● Social media “mission statement”



● Social media “mission statement” (overall objective)
○ Educate current and prospective families about personalized 

learning
○ Tell success stories of students and teachers
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○ Brand Awareness
○ Storytelling
○ Building Community
○ Audience Growth
○ Providing Resources
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○ Engagement
○ Page Likes
○ Website Click Ads





● Social media “mission statement”
○ Educate current and potential families about personalized 

learning
○ Tell success stories of students and teachers

● Goals
○ Brand Awareness
○ Storytelling
○ Building Community
○ Audience Growth
○ Providing Resources



● G-Suite: Google Docs, Google Sheets, 
Google Calendar

● Productivity tools: Asana, Trello, 
Evernote
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● Post 1-3 times per week
● Refer to your social media strategy
● Student/Teacher/Leadership highlights
● School holidays, fun holidays

○ Teacher Appreciation Week, Constitution Day, Read Across 
America Day, Pi Day, Poetry Month
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● Post 1-3 times per week
● Refer to your social media strategy
● Student/Teacher/Leadership highlights
● School holidays, fun holidays
● Family-friendly activities/educational blog posts

○ STEM activities
○ Educational podcasts or apps
○ Crafts/projects
○ Local/National parks or historic sites



● Hubspot - Social Media Content Calendar
● Social Media Today
● Mobile Marketer
● Marketing Dive
● Hashtags #SchoolChoiceWeek, #CharterSchool, #PersonalizedLearning







● Vocabulary
● Insights
● Results



Terms to know when tracking results:
1. Reach
2. Actions
3. Impressions
4. Reactions



Terms to know when tracking results:
1. Reach: The number of people who had any posts from your Page 

on their screen (organic or paid promotions)



Terms to know when tracking results:
1. Reach
2. Actions: The number of clicks on your Page’s contact info and 

call-to-action button



Terms to know when tracking results:
1. Reach
2. Actions
3. Impressions: The number of times your ad is seen on a screen



Terms to know when tracking results:
1. Reach
2. Actions
3. Impressions
4. Reactions: Interactions 

with your page posts



● Page Likes and Reactions
● People: fans, followers, 

people reached & people 
engaged (age, gender, 
and location)

● Stories, video, ads



● Followers, unfollowers
● Location, age range, 

gender
● Hours/days when your 

followers are most active
● Stories



● Profile visits
● Tweet 

impressions
● Top tweets, 

mentions,
follower
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